V.

Attitude Change

Elaboration Likelihood Model (ELM)
A. Centra Route
B. Periphera Route

Factors influencing route of persuasion
A. Personal relevance
1. Effectsof argument quality

Types of peripheral cues
A. Expertise

B. Message length

C. Attractiveness

Subliminal ads
A. Inthelab
1. Murphy & Zgonc (1993)

B. Inthefield
1. Greenwald (1991)

C. Subliminal versusregular ads



